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Clubhouse is the new social networking app that was first launched in April 2020. 

Envisioned as a live streaming audio chat without the familiar nuisance of video calls, text 

messaging or monetization options, it started positioning itself as an “alternative” social 

network and quickly gained worldwide popularity already reporting an impressive number 

of over 8 million downloads as of February 2021 (Perez, 2021). Clubhouse is often 

nicknamed a “Silicon Valley’s hottest start-up” with a valuation that increased tenfold in 

just over six months: from $100 million to $1 billion (Solis, 2021).  

An invitation-only app that currently works only on iPhones, Clubhouse offers a new 

mode of social networking which, unlike other existing social networks, is conducted 

exclusively in real time. Its users can listen to various conversations, contribute to these 

conversations, as well as to create their own conversation in “chat rooms”, nevertheless 

without being able to record or store these conversations for later use. In addition, 

Clubhouse applies a clever marketing strategy by trying to maintain an image of 

exclusiveness and elitism which is supported by various celebrities such as Facebook CEO 

Mark Zuckerberg or Tesla and SpaceX CEO Elon Musk frequently appearing in its chat 

rooms to express their personal opinions on a number of hot topics. This positioning heated 

up the interest in Clubhouse and even made some users to buy and sell the invitations 

required for joining the network (Gkritsi, 2021). 

However, one might wonder whether Clubhouse offers anything novel after all. Viewed 

through the prism of the frequent social network users, it features a mixture of audio 

podcasting, talk radio, and conference call all wrapped in one package. Moreover, it is 

difficult to believe it would have achieved such a popularity without the COVID-19 

pandemic that introduced social distancing and strict lockdowns. All of a sudden, bars and 

clubs all around the world were shut down, concerts and live events were cancelled and lots 

of people found themselves in social isolation. As a result of the pandemic, the troubling 

increase in the cases of anxiety and depression have been reported from all around the world 

(Faisal et al., 2021; Jiang et al., 2021). 

Even though the coronavirus pandemic might have triggered innovations in business 

and academia in a form of the Schumpeterian ‘creative destruction’ (Strielkowski, 2020), 

right now, one year into the pandemic, many people might be simply tired of being locked 

up in their home offices engaged in endless videoconferencing on Zoom, MS Teams, WebEx, 

or Google Meet which offers a “formal” way of interaction that includes talking to each other 

on camera, exchanging important documents, or showing presentation slides to each other. 

In a way, modern technology might have helped people to interact more but paradoxically 

it also made lots of them to feel even lonelier and more excluded (Fernandez and Matt, 2020; 

Hartt, 2021). 
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It is apparent that through its audio-based social networking Clubhouse offers a certain 

form of a narrative therapy that is often used for the development of social and emotional 

skills (Beaudoin et al., 2016). After all, group narrative therapies (or group discussions) are 

often used in psychology, for example for the treatment of substance use disorders such as 

alcoholism or drug addiction (e.g. Alcoholics Anonymous (AA) meetings) (see Wendt et al., 

2017). No wonder that the name of the app bears the striking resemblance to the so-called 

“Clubhouse model” which represents a type of a psychosocial rehabilitation for the patients 

with mental health disorders that makes them to actively engage with their communities 

and to participate in their social lives by using various programs and services (Mutschler et 

al., 2021). 

One way or another, the important question is whether Clubhouse is going to end up as 

yet “another social network” like its predecessors, such as Facebook, Twitter or Instagram, 

or whether it is going to develop into something more interesting and inspiring. In general, 

one can see that there might be three pathways for Clubhouse further development: First, it 

might profile itself into something of a “group psychotherapy” social network where people 

would relieve themselves off their troubles and problems by talking about them to 

strangers. This development might be very interesting and it would create the opportunity 

for this social network to keep its enigmatic and exclusive touch. Of course, this option 

would entail many demands and challenges such as the chats privacy or audio recording 

ban. Data spillage from Clubhouse audio chats have already been reported and this issue 

needs to be tackled in the future (Russon, 2021).  

Second, in the few coming months or years Clubhouse might evolve into a “regular” 

social network which would open an unrestricted membership for everyone, as well as 

allow monetization and using third-party apps, such as streaming music and playing 

podcasts. By doing this, it might increase its pool of users but would inevitably lose its image 

of exclusivity and uniqueness turning into “just another” social network.  

Finally, a third option is that Clubhouse app might be shut down for business and 

personal use due to the low usage and lack of interest just as it happened to Google+, a social 

networking app from Google, that was in operation between 2011 and 2019. This third 

scenario might happen when the COVID-19 pandemic is finally over thanks to the massive 

vaccination of the world’s population – lockdowns and social distancing would then 

become a history, people would be able to go out and socialize as much as they want, and 

thence there would be no need for talking about one’s problems in audio chats anymore. 

Due to the fact that the critical level of COVID-19 vaccination that is required to keep 

everyone safe is going to be achieved by the end of 2021 or even later (Charumilind et al., 

2021), Clubhouse still has plenty of time to evolve by increasing its audience and polishing 

its business model and profiling. Only time will show on which pathway it is going to 

embark. 
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